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Let’s experience the future! 
 
New consumers’ values, desires and choices are the main inspiration for 
Quadpack 2020 themes 
 

We are witnessing a revolution. 

Environmental changes have united 

people for true climate action, society 

demands more inclusion and 

tolerance, and technology is 

redefining the meaning of connection 

and community. This is all part of a 

profound shift towards a future where all businesses need to position themselves to 

be able to communicate with clients. It is a time when consumers take the lead, make 

their choices and demand implementation from brands, beauty being no exception.   

 

While we cannot ignore how the pandemic and the measures needed to be taken with 

COVID-19 have affected us all, positivity should be one of the outcomes of such a 

crisis. We are experiencing a turning point in how we live, behave and improve our 

lives and those of others.   

 

International beauty packaging manufacturer and provider Quadpack sees even more 

reason to look to the future, to be sensitive to the changing needs and help required 

within society, but also to engage in imagination and creative spirit. Inspired by such 

powerful changes in society, Quadpack’s Design and Advanced Technologies team is 

presenting #qppackfuture, a collection of themes based around experiences. Through 

them, it shares its perspective of how people will live, feel and connect in the next few 

years.  

 

Breaking moulds: An inclusive world is a place where everyone can be themselves 

and have the means to do so. Products must be accessible for all, breaking down 

barriers that still may exclude some people’s needs. Positive solutions come from 

empathy and embracing the difference!  

 

…/more 
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…/continued 

 

Less is more: Luxury is being reinvented. Conspicuous consumption is now giving 

place to thoughtful purchase behaviours, where waste reduction, sustainable 

materials and simple ingredients are prized. A perfect marriage between minimalism 

and stable, long-lasting solutions.   

 

Community labs: In a time where our homes are becoming our workplace as well as 

our place for entertainment and recreation, the need for combining essentials with 

need becomes more important.  Wellbeing, convenience and sustainable solutions 

that also cater to individual needs will be crucial. Technology will challenge how and 

when people connect with the world around them. The purchasing experience will be 

affected by how and where we connect with the product. 

 
–ENDS– 
 

About Quadpack  
Quadpack is an international manufacturer and provider of enhanced packaging solutions for 
beauty brand owners and contract fillers. With offices and production facilities in Europe, the 
US and the Asia Pacific region, and a strategic network of manufacturing partners, Quadpack 
develops bespoke and customised packs for prestige, masstige and mass market customers. 
Listed on Euronext Growth in Paris since October 2019, Quadpack relies on a workforce of 600 
people to build a more sustainable world. For more information, please visit 
www.quadpack.com  
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Legal notice 
This document contains forward-looking statements about Quadpack’s business, financial 
data, and events related to the company’s prospects. These forecasts can be identified by the 
use of words such as ‘estimated’, ‘plan’, ‘expectation’ or words with a similar meaning. 
Quadpack may also make projections in other reports, presentations and press releases. 
Furthermore, the company’s representatives may occasionally make forward-looking 
statements. These projections are based on current expectations and on certain hypotheses, 
many of which are beyond the company’s control and subject to a series of risks and 
uncertainties. In the event that any of these risks or uncertainties should materialise or the 
underlying expectations are not fulfilled, the results or performance of Quadpack may differ 
(either positively or negatively) from those explicitly or implicitly forecast. Quadpack assumes 
no obligation to update or revise any forward-looking statements made previously. 
 


